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“The cowboy in the truck” Chad Prather launched 
into social media’s sphere long after he made his 

very fi rst tongue-in-cheek video. Today, this family 
man and lifelong entertainer is ready to step out of 

the truck and to bigger projects. 

By Kate Bradley Byars 

Unapologetically
Chad

Millions of  dedicated fans tune in week-
ly—sometimes daily—to hear outspoke 
Texan Chad Prather muse about life in 

general, relevant social topics and more from the 
cab of  his white Dodge truck. Yet, the bulk of  his 
life is spent outside his vehicular studio, enjoying 
the	company	of 	his	wife	and	fi	ve	children	or	on	
the	road	speaking	to	non-profi	t	groups	and	enter-
taining audiences with his cowboy comedy tour. 

Growing up in rural Georgia, Chad knew his 
future lay in entertainment. He took a winding 
road	 to	 get	 there,	 fi	nally	 fi	nding	 himself 	 under	
the hot stage lights and star of  viral Facebook vid-
eos, but each experience helped him achieve the 
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goal of  a Will Rogers-esque entertainment career. 
Today, his outlook on the Western lifestyle comes 
to those that see him speak through humor and 
sharp turns of  phrase. 
	“I	always	had	an	affection	and	affinity	 for	 the	

Western culture, which is what I shaped my hu-
mor around because it is what I grew up with,” 
Chad said. “I kind of  patterned my entertainment 
career after Will Rogers. Of  course, Will Rogers 
had a strong outlook on the Western lifestyle in 
speaking to a lot of  topics like politics and Western 
humor.	We	all	see	and	deal	with	different	trials	in	
life, and I want to tell those short stories in such a 
way that everyone can relate to them.”

Relatability is perhaps the No. 1 reason fans 
keep	flocking	back	to	Chad’s	social	media	pages.	
He understands how to work hard, the challenges 
and rewards of  parenting, and can speak from his 
own equine experience in a way that draws you in 
to	the	story.	It’s	been	a	sharp	rise	from	Facebook	
famous to a social media phenom, but Chad is 
taking it in stride, sticking to his roots and prepar-
ing for the future. 

Making of the Man
Pastor Wade Trimmer moved to Augusta, 

Georgia, in 1975 to head up the Second Baptist 
Church. It was there he met 4-year-old Chad and 
his parents, Pete and Gloria. While neither knew 
it	 at	 the	 time,	 both	would	become	 influential	 in	
the	other’s	life.	

“Chad has always been sharp witted and always 
a practical joker,” Wade recalled. “He grew up in 
the church where I was pastor and came back af-
ter college to be a youth director at the church for 
a period of  time. We spent a lot of  time together.” 
Chad’s	values	and	belief 	system	were	shaped	by	

his parents, his grandparents and his pastor. The 
family worked with horses at their ranch, which 
is now located in Camden, South Carolina. His 
passion for entertaining was a self-motivated goal. 
The	 future	 comedian	 and	 entertainer	 first	

stepped in front of  a camera at 2 years old, when 
he recited the biblical story of  David and Goli-
ath on a local television station. From there, Chad 
found	the	spotlight	on	the	athletic	field	and	as	a	

member	of 	his	school’s	theater	group	competing	
in one-act plays. He attended Columbia Interna-
tional University, graduating with a Bachelor of  
Arts in business/corporate communications. After 
college, he returned home to serve as a youth di-
rector	in	Wade’s	church.
Of 	 all	 Chad’s	 experiences,	 he	 says	 the	 trips	

abroad as a youth director rocked his world and 
shaped his mindset most. 

“[Wade] and I wound up traveling the world 
together for a number of  years, working in third-
world countries training [religious] leaders,” Chad 
said.	“The	first	 trip	we	went	on	 together	was	 in	
1994, right after the fall of  Communism in Rus-
sia. It was not a happy place. From there to Nige-
ria and West Africa and Central America, I was 
able to see that, in America, we do pretty well.”

Unbeknownst to him, Chad would one day 
draw upon his experiences in third-world coun-
tries to reach audiences in a meaningful manner. 
To	this	day,	Wade	says	he	can	hear	Chad	influenc-
ing his audience with some of  the messages they 
spread in those early years. 
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In 2008, Chad began to work with W.W. 
Grainger, a national industrial supply company, as 
an account manager. Traveling for sales spoke to 
his gypsy soul and allowed him to amass additional 
life experiences from which to draw observations. 
“Everywhere	I’ve	gone	[in	my	travels]	has	been	in	

a	role	where	I’ve	had	the	opportunity	to	teach,	train,	
motivate	or	inspire,”	Chad	said.	“I’ve	always	been	a	
multi-career	guy.	Most	of 	my	work	seemingly	didn’t	
have much to do with each other. But I see myself  
as a renaissance man and can speak to many topics 
based on these seemingly random experiences.”

Humor was always a fall back for Chad to con-
vey these inspirational messages, and he turned to 
it to present his ideas to the world in a short video 
series	called	“Chad’s	Church.”	

Famous in a Truck Cab
Death. Fear. Facing obstacles. These topics 

aren’t	 easy	 to	 tackle,	 but	 in	 his	 fi	rst	 videos	 for	
“Chad’s	 Church,”	 the	 orator	 wasn’t	 looking	 to	
take the easy road. Instead, he wanted to discuss 
topics from a faith-based angle. 
“I	wanted	 a	 catchy	 title	 that	 got	 people’s	 atten-

tion,” Chad said. “Then, I wanted to inspire them.”
Along	 the	way	of 	cultivating	his	fl	ock	of 	 fans,	

Chad caught the attention of  RIDE TV, a net-

work dedicated to showcasing the horse culture 
and lifestyle. In late 2013, he went to the company 
to screen test for a show in development. 

“RIDE TV reached out to me in late 2013 
about a show that was Sports Center-style for 
equine events. I would be behind the desk and 
reporting. They realized it would not be a good 
fi	t	for	me	or	my	personality,”	he	said.	“The	other	
idea	was	for	 ‘It’s	My	Backyard.’	[The	show]	put	
me on the streets showcasing equine events across 
the country. We did three seasons and had a phe-
nomenal time.”

The RIDE TV partnership allowed Chad to 
hone his on-camera skills and travel to equine 
events, reconnecting with that part of  his early 
life. Chad integrated his equine background into 
the show as “My Backyard” journeyed to cities 
that host major equine events, like the Denver 
Polo Club in Colorado, and Las Vegas, Nevada, 
for the World Series of  Team Roping. 
“It	was	fun!	If 	we	are	not	having	fun,	I	just	can’t	

do it,” Chad said. “Most of  what I do is tongue-
in-cheek. With me, you gotta have fun.”
That	mindset	 kick-started	 Chad’s	 next	 series	

of  humorous videos. Using Facebook as a video 
outlet, his humor often came from time spent sit-
ting	in	traffi		c.	In	2014,	Chad	fi	rst	turned	on	his	

truck cam for a heart-to-heart talk with viewers. 
“I would talk about topics I was dealing with 

that other people dealt with and relate my story. 
Topics	like	traffi		c,	dropping	kids	off		late	to	school	
and	 stuff	,”	 he	 remembered.	 “People	 actually	
watched, and they found humor in the videos.”

Eventually, viewers began to see Chad as the South-
ern guy in the truck. On March 19, 2015, his video 
“I Survived the Big Store. Barely” kicked him from a 
low-key legend into the “Facebook famous” category. 
“The	fi	rst	video	I	did	that	I	consider	‘viral’	com-

pared	‘the	red	logo’	store	and	‘the	blue	logo’	store	
from my experiences in a Wal-Mart,” he said. 
“That	was	the	fi	rst	video	to	have	1	million	views	in	
a	day.	It’s	one	thing	to	have	a	video	seen	1	million	
times, but to do it in a day is something else. Since 
then, it is crazy how the numbers got so big.”

Today, the video has more than 5.3 million 
views on Facebook and more than 160,000 on 
Chad’s	YouTube	channel.	
But	the	numbers	weren’t	the	only	thing	reached	

new heights. An August 13, 2015, video called 
“Unapologetically Southern” got Chad noticed 
not only by his regular viewers but across the 
country and throughout the world. So far, the 
video has reached more than 4 million people 
on Facebook and more than 2 million on You-

“You can’t evade 
obscurity. When you’re in a 

foreign country and someone 
asks where you’re from and 

you say Texas, nobody follows 
up by saying ‘Where’s that?’ 
I’m afraid Delaware just can’t 

pass that same test.”
—From “If You Don’t Like Texas…”

“You can’t evade 
obscurity. When you’re in a 

foreign country and someone 
asks where you’re from and 

you say Texas, nobody follows 
up by saying ‘Where’s that?’ 
I’m afraid Delaware just can’t 

pass that same test.”
—From “If You Don’t Like Texas…”
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Tube. In addition, it has been broadcast around 
the country on news outlets, including in Octo-
ber 2015 by “Fox & Friends” on the FOX News 
television network. 

The video discusses criticism by one viewer of  
Chad’s	 so-called	 “ignorant”	 Southern	 accent.	
Chad saw the jab as a teaching opportunity to 
educate viewers on Southern culture. 
“People	say	I’m	famous,	but	I	don’t	see	myself 	

as famous or a star,” he said. “What I do hope is 
that	I	am	an	infl	uencer.	Someone	whose	voice	is	
out there and people can take away from it some-
thing	that	opens	their	minds.	I	don’t	expect	every-
one to agree with me! But I want to be able to say 
what I believe and maybe folks can get a chuckle 
or a laugh. Even if  they disagree, maybe by the 
end	that	person	can	walk	away	saying	they	hadn’t	
looked at it that way before.” 

Rooted in Family
Since late 2015, Prather has become a recogniz-

able entertainer. He was named the Country Mu-
sic	Association	of 	Texas’	2015	TV/Film	Person-
ality of  the Year, and he founded a comedy tour 
with fellow Fort Worth, Texas, native Bill Martin 
called “Kings of  Cowtown.” In addition, Chad 
regularly	 speaks	 to	youth,	non-profi	t	and	corpo-
rate groups giving inspirational messages on top-
ics like work ethic, values and self-worth.  
Yet	Chad’s	No.	1	job	is	as	husband	to	his	wife,	Jade,	

and	father	to	their	fi	ve	children	that	range	from	19	
years old to age 10. With the life of  an on-the-road 
entertainer,	Chad	says	it	takes	a	dedicated	eff	ort	to	get	
away from his obligations and spend time with family. 
“Chad	is	really	wonderful	and	my	best	friend,”	Jade	

said.	“I’m	not	a	fan	of 	him	being	gone,	that’s	for	sure.	
But we all keep busy with work, the kids and com-

pleting	my	master’s	degree.	Chad	shares	so	much	on	
social media, but I remind people that what they see 
on Facebook is not necessarily the reality of  life.”

The Prathers keep the lines of  communication 
open	and	talk	a	lot,	Jade	says.	And,	sometimes	they	
do it over a multi-course dinner prepared by Chad. 
“One	of 	 the	fi	rst	 things	he	does	when	starting	

a nice meal is he brings me a glass of  wine, no 
matter	 what	 I’m	 doing,”	 she	 said.	 “Then	 later,	
I’ll	fi	nd	a	cheese	plate	he’s	prepared	with	cheeses,	
nuts and fruit so we can snack outside the kitchen 
while he is cooking; he might also do that to keep 
us out of  the kitchen! He likes to do everything 
himself 	because	he’s	usually	researched	what	he’s	
preparing and wants it done in a certain way. No 
one leave the table hungry, ever, but just in case he 
is always prepared with dessert.”

Elaborate dinners and family vacations are just 
one way to keep the ties that bind the family strong. 

“We refer to women as dear, darlin’ and 
sweetheart. Not as a term that’s derogatory 
or offensive, but as a term of endearment. 

Most of them seem to like it.” 
—From “Unapologetically Southern”

P
H

O
TO

G
R

A
P

H
Y:

 A
B

IG
A

IL
 B

O
AT

W
R

IG
H

T



Yet,	one	glance	at	Jade’s	social	media	shows	she	is	as	
big a fan of  her husband and his humorous career 
as he is of  her stability and support. 
“Jade	is	a	nurse	and	has	been	one	for	15	years.	

She does a phenomenal job of  putting up with 
me, dealing with my ups and downs, and getting 
along with me. We are best friends,” Chad said. 
“She	 gets	my	 style	 and	 humor.	 I	 honestly	 don’t	
know how anyone could live with me.”

While not always jovial and joking—Chad is a 
well-read, business-minded communicator—he 
is always on the go. The entertainer wears many 
jobs, all in the shape of  a cowboy hat.

Chad still has ties to RIDE TV and is looking 
forward to working on new television projects. 
He makes appearances on news shows, like “Fox 
& Friends,” and is currently “pulling his hair 
out” coordinating the 2017 Kings of  Cowtown 
comedy show. Amidst all of  this, he works as a 
spokesperson for the American Paint Horse As-
sociation. 

With all those responsibilities pulling at him, Chad 
can	 easily	 fi	nd	 it	 overwhelming.	 Yet,	 he	 wouldn’t	
want any slower pace. When asked if  this is the ca-
reer he wants, his answer is immediate: Yes. 

“The right answer to that is no, but in truth, yes. 
This is what I was pursuing since I was young,” he 

said.	“It’s	what	I	am	primed	to	do	because	of 	my	
passion for communicating.”
Don’t	expect	Chad	to	start	sporting	cola	cans	from	

the	cab	of 	his	truck.	He’s	aware	of 	the	responsibility	
he has over the words that come from his mouth, 
especially	 in	 today’s	 social	 media-heavy,	 responsi-
bility-light	society.	His	voice	infl	uences	people,	and	
longtime mentor Wade says he can see some of  the 
lessons he imparted in Chad coming through. 

“My wife and I are astounded at the way he can 
succinctly string together these thoughts. We mar-
vel	at	that,”	Wade	said.	“He’s	a	great	man.	I	rec-
ommend people get to know him. He is spreading 
truth through a large deposit of  wisdom.” 

That truth and wisdom might come from a grin-
ning man in a sharp-creased cowboy hat, but that 
doesn’t	soften	the	impact	Chad	has	over	his	view-
ers. Even with all the projects he juggles, Chad 
won’t	abandon	that	stigma.	

“People have come to expect to see me in the 
truck giving my opinion. Sometimes I want to get 
out of  the truck! But, I imagine at least another 
50 times this year you will see me there,” he said. 
“My	life	is	what	I’m	selling.	My	voice	is	my	prod-
uct. Social media is the window to my shop. I am 
very careful that what I put in that window is a 
refl	ection	of 	who	I	am.”	

Watch Chad

Pull up a seat, and watch 
Chad’s videos for yourself. 

watchchad.com
facebook.com/watchchad

youtube.com search Chad Prather

“I love y’all, you’re 
beautiful, have a 

good day. God bless.”

Chad by the Numbers
Chad Prather’s Facebook page is often buzzing 

with video views. His subjects and video styles 

range from playing guitar and singing to his wife 

(those are Jade’s personal favorites) to discussing 

global politics in the truck cab. More than 375 vid-

eos of Chad or his family and friends are available 

on Facebook. 

Chad’s YouTube channel has more than 110 

videos with millions of views. As of February 

2017, his top YouTube hits include: 
1.  “Unapologetically Southern” –  

2,737,372 views
 2.  “Disrespect our fl ag? Here’s a challenge for 

you then.” – 363,912 views
 3.  “If you don’t like Texas…” – 269,211 views 
 4.  “Protesting the Protesters” – 

204,367 views
 5.  “Tell. Them. No.” – 192,020 views
 6.  “The kids are late to school.” – 

170,298 views
 7.  “My doctor visit!” – 165,029 views
 8.  “Pull Em Up!” – 160,568 views 
 9.  “I survived the big store. Barely.” – 

160,390 views
10.  “If men were in charge… I know. Bad idea.” 

– 154, 641 views

Outspoken Chad & Jade
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